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ACreative
ABrand Essentials
A Story Arc
ABrand Campaign Elements

ATime-Savers
AWorkflow Process, Tools & Stuff
A Storytelling Strategies
A Stump the Storyteller: Sharing Challenges & -
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Why are you
nere today?




What do you love most
about what you do?







NA br amode anda peductis a
souvenitir. o

0 Lisa Gansky, Co-Founder, Global Network
Navigator




N L extellence be your brand.

When you are excellent, you
become unforgettabl
--Oprah Winfrey
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Welcomel!

ACreative

ABrand Essentials
A Story Arc
ABrand Campaign Elements

ATime-Savers
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A Getting Better Soundbites
A Stump the Storyteller: Sharing Challenges & -
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AVoice i
AThemes
AWho, How, Why

ATransl ate into
ACreative Brief
ATechnical Brief




Creative Brief

AGoals

A Audiences and platforms
ATarget lengths for different platforms
A Character(s)

AThemes

A Schedule

ABudget

A Approvals*

*Useful feedback training




CREATIVE BRIEF

FOR vmeow

AUDIENCE

Who is our primary audience? (relevant demographics)

Where/how will they consume this video? (for example,
mobile, desktop, rear or front projection at an event)

What do they already know about this topic?
What misinformation might they have?

What do we want them to think? feel? do?

O
O
O
O
O
O

What is the stylistic approach best suited to this
audience? Examples? (within similar budget)

ASSETS

What are existing video, graphics, and photo assets?

Is there a brand guide we need to follow for colors,
logo use, and fonts?

Who are the internal human resources who can
contribute time/knowledge to this project? Who is
the final decisionmaker?

Who are the external experts we will need to
contribute time/knowledge to this project? '

What are the budgetary resources for this project?
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