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Welcome!

ÅCreative
ÅBrand Essentials

ÅStory Arc

ÅBrand Campaign Elements

ÅTime-Savers
ÅWorkflow Process, Tools & Stuff

ÅStorytelling Strategies

ÅStump the Storyteller: Sharing Challenges & 

Solutions
Slides & Stuff
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LETôS 

CONNECT

www.amydelouise.com



Why are you 

here today?



What do you love most 

about what you do?



Brand 

Essentials



If

ñIf people believe they share values with a 

company, they will stay loyal to the brand.ò

ð Howard Schultz, Former CEO Starbucks, Former 

Owner, Seattle SuperSonics

ñA brand is a voice and a product is a 

souvenir.ò

ð Lisa Gansky, Co-Founder, Global Network 

Navigator



If

ñIf people like you they will listen to you, 

but if they trust you, theyôll do business 

with you.ò
ð Zig Ziglar, Author/Motivational Speaker

ñLet excellence be your brand. 

When you are excellent, you 

become unforgettable.ò

 --Oprah Winfrey
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Vision

Values

Voice



Vision Values Voice THEMES

www.amydelouise.com



Brand Authenticity



Welcome!

ÅCreative
ÅBrand Essentials

ÅStory Arc

ÅBrand Campaign Elements

ÅTime-Savers
ÅWorkflow Process, Tools & Stuff

ÅGetting Better Soundbites

ÅStump the Storyteller: Sharing Challenges & 

Solutions
Slides & Stuff
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Vision Values Voice THEMES

www.amydelouise.com



Vision Values Voice THEMES

Research
Audience

Platforms

Long Form 
(Live Events)

Short Form 
(Web)

Snackables 
(Social)

Shareable 
Graphics

E-news
Blogs

White Papers

Podcasts

www.amydelouise.com



If



Start  with Story



News Story

Who What

Where When

Why



Who

How

Why

Brand Promise



Brand Essentials
ÅVision and Values

ÅVoice

ÅThemes

ÅWho, How, Why

ÅTranslate into Youré
ÅCreative Brief

ÅTechnical Brief



Creative Brief
ÅGoals

ÅAudiences and platforms

ÅTarget lengths for different platforms

ÅCharacter(s)

ÅThemes

ÅSchedule

ÅBudget

ÅApprovals*

*Useful feedback training






